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The Publix Sustainability Story

CHAPTER
ONE

• Obtained senior 
management buy-in

• Made sustainability a 
corporate Initiative

• Utilized outside 
resources

• Developed cross-
functional teams

• Looked for quick 
wins

• Identified and built on 
current successes to 
build momentum

• Began working on 
our message



• Energy conservation

• Waste reduction and recycling

• Water conservation

• Pollution prevention 



Associate Outreach: Energy



Light Switch 
Stickers

Outlet  
Stickers

Associate Outreach: Energy



Computer Monitor Stickers

12X12 Receiving Door Sticker

Associate Outreach: Energy



In 2002 the Get Into a Green Routine campaign kicked off 
with an energy conservation contest.

• Achieved 5 percent reduction in overall electricity usage, 
which resulted in $7.5 million in annual savings.

• The winning stores in 2002 reduced their electricity usage 
between an average of 15 percent.

• The contest was repeated this year and the winning stores 
reduced electricity usage an average of 8 percent

• Since the 2002 contest, Publix has saved an estimated 
783 million kWh – enough to power 54,400 homes for one 
year.

• Although some of the savings since 2002 can be attributed 
to improvements in technology, the 2002 contest shows 
that associate education and participation are critical.



•Scrap Metal

•Office Paper

•Tires 

•Ceiling Tiles•Batteries 

•Damaged Produce  

•Bottles and Cans•Crates  

•Electronics•Pallets Sold 

•Bakery Waste •Plastics 

•Waste Grease  •Wax Cardboard 

•Fat, Bone, Meat Scraps•Cardboard 

Our Recycle Rate Was 
42 Percent in 2007



Recycling 
Food 
Waste



PLASTIC BAGS



Reusable Bags



HELP THE PLANET, USE REUSABLE BAGS.

Window Cling 
Reminder

Light Topper 
Reminder

Shopping List 
Reminder



•Currently, about 125 
hybrids in our light duty 
fleet

•Almost 700 tons per 
year in reduced carbon 
emissions

•Estimated annual 
savings of $175,000 
(assuming gas is 
$3/gallon)





Your Intranet Is a Tool for Keeping All 
Employees Involved and Informed



Floral Buckets



Check out www.fmi.org/sustainability

•Free sustainability reports, market research, 
resource lists and PowerPoint slides

•Starter Kit with:
A framework and guide to help you 

develop strategies
Practical tips and advice for 

implementation
Best practices and real world examples


