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CHAPTER
ONE

The Publix Sustainability Story s

* Obtained senior
management buy-in
* Made sustainability a
corporate Initiative

e Utilized outside
resources
*Developed cross-
functional teams
*Looked for quick
wins
e [dentified and built o
current successes to
build momentum
*Began working on
our message
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e ENnergy conservation
e \Waste reduction and recycling
e \Water conservation

e Pollution prevention




Lights should be curned off in
arems when oot o use e offices,
confersnce rooms, break mooms,
shelf lighringl. Malkes sure all
urmecessary lighting is ruened
off ar the end of each day and

at the srart of the weskend (even
if thers are plancs in che rooml.

Dors

In aircondionsd |ocarions,
dean should be closed when
not in use. Closing the decrs
will sl down the infiliration
of unereated aic which will
help maincain rermperarures
and bumidiry levels.
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Equipment

Ade your supervisar what
equipmere can be rurned off
when not in use |[dunng koch
Ereak and afrsr-bours|.

office Ecpuilpment
Tum nff cffics equipment

when not in use. This inchades
computer temminals, monicars,

" - i prinears, copiers, fax machines,
L.
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Associate Outreach: Energy

ine

[ —— JENERGY

PARTNER

Light Switch Outlet
Stickers Stickers
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Associate Outreach: Energy

ine
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Computer Monitor Stickers
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12X12 Receiving Door Sticker
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In 2002 the Get Into a Green Routine campaign kicked off
with an energy conservation contest.

",

» Achieved 5 percent reduction in overall electricity usage,
which resulted in $7.5 million in annual savings.

» The winning stores in 2002 reduced their electricity usage
between an average of 15 percent.

» The contest was repeated this year and the winning stores
reduced electricity usage an average of 8 percent

» Since the 2002 contest, Publix has saved an estimated
783 million kWh — enough to power 54,400 homes for one
year.
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» Although some of the savings since 2002 can be attributed
to improvements in technology, the 2002 contest shows
that associate education and participation are critical.
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| Ou'r' Recycle Rate Was .
42 Percent in 2007 T F

«Cardboard

*\Wax Cardboard
*Plastics

Pallets Sold
Crates

Damaged Produce
Batteries

*TIres

Fat, Bone, Meat Scraps
Waste Grease

*Bakery Waste
*Electronics

Bottles and Cans
«Office Paper

«Ceiling Tiles

eScrap Metal




Recycling
Food
Woaste
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Window Cling
Reminder

Publix

Shopping List
Reminder

Light Topper
Reminder

HELP THE PLANET, USE REUSABLE BAGS.
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oeCurrently, about 125
hybrids in our light duty
fleet

e Almost 700 tons per
year in reduced carbon
emissions

oEstimated annual
savings of $175,000
(assuming gas is
$3/gallon)
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About Publix

Corporate Sustainability

Corporate sustainability is the term used to describe
a company's efforts to grow and maintain a successful
business responsibly, without sacrificing a corporation’s
present viability or our planet's future. It's a plan to
seek to provide for stakeholders today without robbing
tomorrow of its natural resources.

Publix believes it is worth the time, effort, and money a
corporation must invest to develop a sustainability plan
and carry it out, While we're working on these initiatives
and exploring further solutions, our actions will
ultimately be driven by our customers, and their
expectations and purchasing decisions, Here are a few
highlights of what we have been able to accomplish so
far,

4 Green Routine 4 Refrigeration/Air

4 Lighting Conditioning
¥ Re_cg cling . 4 Solar Energy

| Welcome
] Publix Greejf =
Learn about all-rE&&

and earth-friend| RERASIITTTEeS
well as a free mg; —
subscription and Bl
GreenWise Mark Sl U

[ Sustainable Florida Award

Council for Sustainable Florida
recognized Publix Super Markets
with the Sustainable Large
Business Best Practice Award.

] Comntact Us

You can contact our Consumer
Relations department via e-mail,
phone or regular mail.

My Grocery List ﬂ

@

[%J Local intranet



Your Intranet Is a Tool for Keeping All
Employees Involved and Informed

Publix.
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Enter Your Search Here G0
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Support | Store | My Workplace

Welcome, AMY LONG! Today is Wednesday, May 14, 2008

Our Company
= Corporate Sustainability Statement
Publix's statement on sustainability

= Corporate Sustainability on Publix.com
Highlights of our sustainability accomplishments

“ Do you have a sustainability idea?

Submit your ideas to make Publix more sustainble (environmental, recycling, energy savings, and so on)

Publix.

CONNECTION
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= HOME = PUBLIX.COM @ «HELP =« LOGOUT

Enter Your Search Here G0

ADVANCED SEARCH

Support | Store | My Workplace

Welcome, AMY LONG! Today is Wednesday, May 14, 2008

Our Company

Do you have a sustainability idea?

If you have an idea to help make Publix more sustainable (environmental, recycling, energy savings, and so on), e-mail it to the Sustainability Ideas mailbox. Please provide

your name and contact information (e-mail or phone number) in case we need to contact you about the idea.
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Check out www.fmi.org/sustainability

eFree sustainability reports, market research,
resource lists and PowerPoint slides

oStarter Kit with:
v A framework and guide to help you
develop strategies
v'Practical tips and advice for
implementation
v'Best practices and real world examples
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